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> Art Extension and Infinity <

A: "Which is the highest step of Art Extension?” http: //or-om_org
B: "The Absolute and Infinite Oneness of Essence!”
A: "As Wittgenstein pointed out: ‘Simplex sigillum veri'?"
B. "Yes, but in a more profound matter than Wittgenstein
could perceive the problem!"
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1 [QVC/US/UK/Germany/Japan] 2 [Corporate history] 3 [Product review] 4 [ Customer Services/cable, satellite and digital terrestrial]l 5 [QVC TV-
Guide] 6 [Video Centre]l 7 [Online magazine] 8 [Last Clicks bargains] 9 [contacts to 141 million consumers] 10 [Competitors]11 [Former relation to
CVN] 12 [difficulties with Federal Trade Commission and USD of Justive in 2004] 13 [infrastructural networks] 14 [distributional logistics] 15 [retail
stores] 16 [headquarters] 17 [Call centers] 18 [30 day money-back-guarantee] 19 [hosts] 20 [guests] 22 [item numbers] 23 [price reduction for the
dayl 24 [Today's Special Valuel 25 [,One Time Only” items] 26 [flagship brand Diamonique] 27 [beauty brands] 28 [Fashion Day] 29 [Big Bonaza Silver
Dayl 30 [Now You're Cooking Dayl 31 [FFANY Shoes on Salel 32 [competitors:Home Shopping Network/ Shop NBC/bid tv/price-drop-tv/ideal
World/Screenshop] ....

All the details of QVC the Artwork®© as:

QVC/US/UK/Germany/Japan, Corporate history, product review, costumer services {cable, satellite and digital terrestrial}, TV
guides, video centres, online magazines, last click bargains, contacts to 141 million consumers, competitors, distribution logics,
headquaters, call centers, 30 day money-back-guarantee, hosts, guests, item numbers, price reduction for the day, Today's special
value, "One Time Only” items, beauty brands, flagship brand Diamonique, Fashion Day, aethetics and logistics of presentations,
psycholocical strategies, competitors ...

have to be seen as finite units within line (3). We can specify QVC and all its infinite aspects within the social systems of US, UK,
Germany and Japan as infinite units situated within the infinite line (3).

Art Extension and Infinity

These specifications, fragmentations, subdivisions and classifications of QVC the Artwork® configurate pictures, fantasies, imagi-
nations, concepts, spatial constellations, social and scientific relations and contents of past, presence and future within postmodern
contextual pluriversa. As regard contents they represent connections, contrasts, conflicts, contingencies and coincidences. We
have to accept, that we never can find an end by continuing the description of QVC the Artwork® in all its details, connections to
other commercial, financial and social units of the referred societies.

Procedures of specification, fragmentation, classification und subdivision of QVC the Artwork® never can transgress the finity of
finite lines. In the light of the infinite line (1) all its power is broken. Our procedures can create only infinite kinds of finite
(space/time] configurations and concepts but in the face of Absolute Infinity its analytical powers becomes relativised. With the aid
of these procedures as vehicle of perception we can never ascend to the absolute infinite line (1), the highest principle of reason.
Only by descending from line (1) to the line (2) and line (3) we can accomplish our perception of QVC the Artwork®.

All formal aesthetics and all scientific concepts about QVC the Artwork® have to be deduced from and within the Infinite and
Absolute Essence, recognizing the steps and hierarchies of infinite and finite forms respectively concepts. This evolution implies
new concepts for all kinds of art, philosophy and science and their extension.

We proclaim a new relationship between the steps of art extension and infinity. The extensional step of art gained by QVC the
Artwork© becomes integrated into the Or-Om-Structure of art.
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